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Latin America is a subcontinent
ies in the American continent
£ & combination of English, French
Introduction sproportion (The Indigenous La

: J : entury France as Amérique lat
In the contemporary field of public relations, some developed countries have Y Y que e

an absolute primacy in the production of specialized literature. This might ha
been possible due to the linguistic advantages of what is broadly considered the:
international language for business: English. It has not been merely by chance
authors of Anglo-Saxon countries — with a predominance of authors from
United States and United Kingdom, in that order — have been the most producti
in terms of research and publication, which ‘gives public relations the [majority|§
nature of an Anglo-Saxon endeavor’ (Xifra, 2003, p.94), a state of affairs that is n £
necessarily sensitive to the idiosyncrasy of Latin American practitioners. 4

In this context, and starting in the 1970s, the theoretical analysis of public re '
tions starts showing an inspiration clearly based on the functionalist and syste
approach. This perspective is centred on the way public relations can contribute

mericas (i.e., Haiti, French Gui:
iBarthélemy) along with the large
Hanguages prevailed. It is therefor
EAmerica — though it usually excl
i Latin America 1s a region th:
‘Portugal, at the beginning of th
tates and several territories and
tthe northern border of Mexico t
Caribbean. It has an area of app
ost 13 per cent of the Earth
estimated to be more than 6261

organizations and their environments as integrated subsystems through the main
nance of an equilibrium or consensus with the ultimate goal of comprehension and
mutual benefic (Sadi, 2013). This does not consider some concerns present in
Latin American public relations perspective regarding the social roles of the practi

Drigin of postcolonial the

pstcolonial theory emerged in
ica and Asia after the Second
ritish Empire (Mishra and Hod
eographical region and historic

and its practitioners (Molleda, 2001).
In crafting this chapter on the interplay between postcolonialism and Lao
American public relations practice, most sources have been precisely contributio

: : : B n many phenomena in Latin A
produced in developed countries, which represents a factor that exemplifies yP



